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Patterns of poverty and disadvantage

Poverty rates after housing costs (AHC)
were 22 per cent in 2021/22, as high as
they have been in 20 years.

The proportion of people in low income who
were in deep poverty (less than 40 per cent
median income AHC) rose from 35 per cent
in 2001/02 to 42 per cent in 2021/22.

Poverty rates higher for children, renters,
people living in cities, people living with
disability, and for Bangladeshi, Pakistani
and Black minority ethnic groups.

UK poverty rates (60% of median income
after housing costs)
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The impact of the pandemic

Overall, savings rose and debt fell during
the pandemic, but for richer rather than
poorer people.

The Financial Lives Survey found that one
million more people had low financial
resilience in 2022 than in 2020.

The pandemic also saw a rise in the
proportion of young people with mental
health problems, and more working age
people out of the labour market owing to ill
health.

Debt and savings during the pandemic

£10k+ in unsecured debt - HH -

income: £100k+ -
£10k+ in unsecured debt - HH I
income: <£15k I

£10k+ in investible assets - HH _
ncome: €100k |

£10k+ in investible assets - HH -
income: <£15k -
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m 2022 =2020

Source: Financial Lives Survey, 2020 and 2022




The evolution of the crisis — inflation and interest rates

%

12

10

WA A N L G AR A R L S LG A A i S A F A

@‘Zﬁ, 5\)(\ 5& V“OQ %QQ OC} eOA 000 5’0 (<0 @fb ?Q @’Zﬁ 5\) 50 ?\\)q %Q)Q Oé\ eOA OQ:O N (<0 @"} ?Q @’0\\ 5\)

«== Consumer Price Index inflation (annual) %

Source: ONS and Bank of England, 2023



The evolution of the crisis — inflation and interest rates
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The evolution of the crisis — inflation and interest rates

Invasion of Ukraine Cap on energy Cap on energy
Fuel duty cut, energy bills introduced bills and fuel duty
End of furlough bills rebate and cut extended
12 and self- council tax discount
employment
10 schemes,
and Universal
8 Credit uplift
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How people are responding — cutting back and using savings
"Which of these, if any, are you doing because of the increases in the cost of living?"

e Spending less on non-

70 essentials
60 e Using less fuel such as gas or
> 50 electricity in my home
©
E’ 40 e Shopping around more
830 i
em» Spending less on food

20 shopping and essentials
10 e Cutting back on non-essential
0 journeys in my vehicle
S S P P P PP PP P S Using my savings
PP AP PP DD DD DD DD DD
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Source: ONS Public Opinions and Social Trends, 2022-23 8



How people are responding — saving falling, arrears and debt increasing

Relative likelihood of cutting back on
savings
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How day-to-day life is affected — eating and going hungry

Dietary changes, January 2023 Food parcels handed out by Trussell Trust
3,500,000
Eating less fresh fruit,
vegetables and meat (NatCen
Panel) 3,000,000
2,500,000
Skipped meals or reduced
portion sizes (ONS)
2,000,000
Run out of food and been 1,500,000
unable to afford more (ONS)
1,000,000
Gone hungry (ONS) . 500,000
0% 10% 20% 30% 40% 50% 2017/18 2018/19 2019/20 2020/21 2021/22 2022/23

Source: NatCen Panel and ONS, 2023 Source: Trussell Trust, 2023 10



How day-to-day life is affected — keeping clean and warm

Reducing energy use, January 2023

Turned heating down or off (NatCen Panel)
Reduced electricity use (NatCen Panel)
Using the bath or shower less (ONS)

Occasionally, hardly ever or never able to keep warm (ONS)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Source: NatCen Panel and ONS, 2023 1



How day-to-day life is affected — anxiety and health

Men expressing higher levels of worry than Proportion of people 'very' or 'extremely’
women (in contrast to 2022). worried about...

seeking help for mental health problems as ||‘| |||‘ III‘
a result of stress, debt and poverty, and a

rise in conditions associated with fuel or Money or debt ~ Mental health  Work-life balance
food poverty_ m2018 m2019 w2022 m2023
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54 per cent more stressed over money in
six months to January, according to FCA
survey, and 28 per cent losing sleep over
rising cost of living.
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Potential longer-term impacts - individual

Academic and social research suggests deprivation and material
insecurity can be scarring for individuals....

Mental health problems
Problems managing money

Financial insecurity

Food insecurity Obesity and dental health issues
Impaired development at school

Housing quality and stability Health impacts of damp and cold housing
Instability affects attainment and earnings

...and creates the risk of longer-term impacts on productivity,
public finances and societal wellbeing.
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Most people have coped so far by cutting back on non-

essential spending, and leaning on savings and credit...

...but a substantial minority are already struggling to
meet basic needs.

Recent inflation figures and interest rate rises suggest
that the crisis is persistent...

...S0, as people borrow more, save less and draw down
any savings, are they running out of road?

Government has already intervened to mitigate the
impact of prices rises...

...and more action may be needed to minimise scarring.
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Our food environments influence what we eat

HEALTHY
AND SUSTAINABLE
DIETS FOR ALL

https://foodfoundation.org.uk/publication/broken-plate-2022 foodfoundation.org.uk

* Foundation




A basic basket of food has gone up >25% since April
2022 (from £43.52 to £55.15)

Both Cost of basket (clubcard price) “‘wwm

Woman's basket Man's basket
£56.00 4 £56.00 Cost of basket
(non<clubcard
£54.00 4 £54.00 price)
£52.00 4 £52.004
_ Cost of basket N
£50.00 (non-<clubcard £50.00
price)
£48.00 4 £48.00
£46.00 4 £46.00
£44.00 4 £44.00
£42.00 4 £42.00
£40.00 4 £40.00
£38.00 4 £38.00
£346.00 ~SrrrrrmmrrrTTTTTTTTITTTTTTTTTITYYTITYTY £346 .00 =TT T,
YOO SO0 D
S o WP FISSLSESESS
Fgagas AR AR Fyaoagasddesgaags
Yo v o aos s » O o o Ao S W o
SEFSSTTSSSES FSEESETTSSES
FEPFFLSFSTYIITS FELEFLSSTYIITS

*does not include multibuy promotions or meal deals
The price of the woman's basket (clubcard price) has increased by 23.6 % and the price of the man's basket (clubcard price) has increased
by 27.1% since Apnl 2022

https://foodfoundation.org.uk/initiatives/food-prices-tracking

The Food

Foundation foodfoundation.org.uk




9.3 million (17.7% households) experienced
food insecurity in Jan 2023

Percentage of households experiencing food insecurity* Percentage of households with children that are experiencing food insecurity*

20.0% 26.0%
18.0% 4 24.0%4
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16.0%
140\“. ]
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8.0%4 \ 12.0% 4 12.4% 12.6%
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B Moderate or severe food insecurity

https://foodfoundation.org.uk/initiatives/food-insecurity-tracking
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Half of households on universal credit (49%)
reported experiencing food insecurity in Jan 2023

Percentage of households experiencing food insecurity*:

55.0% 1
50.0% 4
45.0%
40.0%
35.0%
30.0% 4
25.0% 4
20.0% 4
15.0%
10.0% -
5.0% 6.T%
0.0%-

120%

L
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Not in receipt of Universal Credit [ In receipt of Universal Credit
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https://foodfoundation.org.uk/initiatives/food-insecurity-tracking
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Food insecure households cutting back on
healthy food

Percentage of households reporting buying less of each food type:
6,0% -
55%
50% 4
45%
40%
35% 4
30% -+
25%
20% 4
15% 4
10%

5%

0% -

Fruit Vegetables Fish

@ Food insecure [ Food secure

-
For more on how the cost of living crisis is impacting on diets , read our briefing: , From purse o plate: > The Food
implications of the cost of living crisis on health X} Fou.tldatlon

https://foodfoundation.org.uk/initiatives/food-insecurity-tracking

$i8: The Food

Foundation foodfoundation.org.uk




It’s not just
price that
matters

The Food
Foundation

I need to feed my
family but I have:  No money
or space for

Unaffordable gas kids activities
and electricity bills

So | need food my
family can eat which:

Is quick and

Wen't go off easy to prepare

Limited and unpredictable ) Cheap al‘i:tllil;r;?y Wen't end
time for shopping, A tiny up in the bin
cooking and eating kitchen Doesn't

need lots of ;
- planning The kids

enjoy

and fakeaways,

r "
..‘.:.f rood 15:

On
Has packaging which | Pty
appeals to kids
Cheaper than Quick to
cooking f prepare

Easy to find

Not surprisingly low income families
EAT LESS FRUIT, VEG AND FIBRE
than higher income families

7

The Food
Foundation

CITY

o el

From purse to plate:
implications of the cost
of living crisis on health

MABCH 2021

foodfoundation.org.uk



What’s happening?

'.T-j Py

BROKEN
PLATE
2P

The State of the

! Nation’s Food System

Foundation foodfoundation.org.uk




The most d-l-prh‘ﬂ Fifth of Percentage of disposable income required to alford the Estwell Guide by income quintile
the population would need 1o
spend 50% of their disposable SO
income on food to maet
the cost of the Government-
recommended haalthy diet. A%
This compares to just 119% for
the least deprived fifth,
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@ Cost of healthy food

Maore healthy foods are over twice as expensive per calorie as less healthy foods.

Average price of food and drink by Nutrient Profile Modelling Average price of food and drink by Eatwell Guide food category
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' Advertising spend on food

A third {33%) of food and Propaftion of advertising spend on differsnt food categories
soft drink advertising spend

goes towards confectionery,
snacks, desserts and
soft drinks .::|:||r|r:|.3r.;-r_{ fo just

1% for fruit and vegetables. e
Pl
F e s " !
¥ MEALL 2 B% —

FITPO Akl 4

LiddEr AMD ALTERMATIVES

WATER, TEA AMD COFFEE

e e ST RIMES
P

. The Food
Foundation

foodfoundation.org.uk



Nutritious food consumption

The most deprived Fifth of adulls consuma less frult and veg (37% less), oily fish (54% less) and distary fibre
 (17% les) than the least doprived fifh.

Mutritional intake by quintile of deprivation

FRUIT AMD VEG oY FisH AQAL FIBRE EATURATED FATTY AT FREE SUGARS
Lpeasrtoena/dry] g/ day] i clary] BEEDS (% anengy| [/ dayl % arsrgy
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Almost a quarter (24%
5-year-olds have dental
decay, with 2.5 times as many
children in the most deprived
fifth affected compared with
the least deprived fifth

b

Prevalence of dental decay (%)
a

A8

ME);,"‘

©) Diabetes-related amputations

Nearly 9,600 diabetes-related
amputations are carried out 10007
on average per year — an

increase of 19% in six years.

Average annual number of amputations

Average annual number of diabetes-related amputations

2013/14 201415 2015/16 2016/17 2017/18 2018/19
S2015/16  -2016/17  -2017/18  -2018/19  .2019/20  -2020/21

2012/13
2014115

W Major amputasions. B Minor amputations

sox4 Proportion of all people with type 2 diabetes by each deprivation group
| 0% 10% 30%  40%  S0%  60%  70%  BO%  90%  100%
} 1 H i
‘ Income Quintde (most 1o least deprived) ﬂ
1 2 3 ‘ s
- M . » Deprivation quintile (most 1o least deprived)
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B PR, Children in the most deprived fifth of the population are over twice as likely to be living with obesity as those in the
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Healthy life expectancy at birth
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What needs to be done?

% Make healthier food affordable e.g. build on SDIL, remove
VAT from healthy out of home food, consider cost of healthy
diets when determining benefit thresholds

“» Stop the junk food escalation e.g. marketing restrictions,
local planning, food industry R&D investment, mandatory
reporting of health targets by food companies; strengthen
procurement

< Invest in children’s diets e.g. free school meals, Healthy
Start expansion and value, school fruit and veg scheme
expansion

< Make it easier to eat sustainably e.qg. sustainability within
eatwell plate, advertising of healthy and sustainable foods,
production of minimally processed foods

% Unleash the full potential of the food system e.g. food
system outcomes established, transparency and reporting,
procurement, Food Bill

Foundation

foodfoundation.org.uk




What are we asking for?

We are calling on the Government to urgently
extend the eligibility for Free School Meals.

. All children in state-funded schools in Children

England from families in receipt of Universal Credit should better if they are

become eligible for a Free School Meal immediately. E—
<properly fed:

3
~extend
Free Schgml
® Meali

. This extension to eligibility is an urgent first step
towards a long-term goal for the Government to provide
comprehensively funded, nutritious school food for all
children.

oa.
s @
¢ Ty SCHOOL
e Food FOOD
Foundation = MATERS




Cost of Formula Milk Powder(s) per unit/tin

8 Aptamil 1 First Infant Milk From Birth (800g) Il Cow & Gate 1 First Milk Powder (800g HiPP Organic Infant Milk (800g)
e a t "-‘ r ta rt @ SMA Lisde Steps First Milk 1 From Birth (800g) [l Mamia First Infant Milk (900g)

16,00 o
Z oo o _ ° o © ®
* Just two constituencies have reached ‘Eg
the 75% uptake target set by 7 s :
Government £ cro00- . : > : : ' : bt
* Value has not been increased with e —
inflation — no formula milk is T T e e onh mmhen g e
available for the value of a voucher P
« We are calling for & Sondaion
* A government Camp aign to He;lthyStqrt Scheme Uptake Levels by‘Constituency
increase uptake koo s ke e oo a7
* Increase in value in line with TR
inflation
» Expansion of the scheme up until
a child goes to school

Foundation foodfoundation.org.uk



¢ ™~
"ﬁ" The Food Foundation Actions to guarantee that children can eat well
6.32. 1 . during the cost-ofliving crisis and prevent
g Kids Food GuUarantee ieing damag o ther health and wellbing
Make essentials affordable
@ Fruit and Veg . @) Staples Guarantee /
Guarantee n Guarantee multibuys are on carbohydrate /I;‘;f 9 Act for a healthier,
' : staples not on HFSS foods : .
Ensure that at least a week's worth . more sustainable
of 5 a day (=10 different .+ Guarantee wholegrain and/or 50:50 wheat
products, fresh, frozen : products are at price parity or at a lower price to the refined : future
or tinned) are equivalent . = Advocate for the expansion of
competitively © + Guarantee budget ranges are available in every store, including . the Healthy Starf scheme
prn:.ed and : local and convenience . * Promote and communicate the
available at all .+ Offer an own brand formula and/or insulate prices on first infant Healthy Start scheme
Hores. formulas from the worst of inflation. <9 Rebalance advertising so that

a greater % of promotions,
marketing and campaigns are

Support health for those feeling the squeeze focused on healthier and more

sustainable staple foods such
as fruit and veq, pulses and

© Kids Categories Guarantee : @ Lunchbox

Guarantee that the healthiest products (with . Guarantee wholegrains
E-': lowsst NPM score) i"htnfnki ©  Lunchbox meal deal. Offer
id's categories responsi Eine . weekly lunchbox items that - :
majority of sugar intake is the | are compliant with School - —
cheapest per 100g: yogurts & :  Food standards and make up 5 § m
o boxed breaklast cerenls. i lunches that can be bought through a multibuy deal. ?
vy

foodfoundation.org.uk
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